
Sponsors

University of Technology Sydney  is the WWViews Australian partner for WWViews
International. The University is also the major sponsor of the Australian event.

  

The University of Technology   Sydney is internationally recognised as delivering research
which is at the cutting edge of creativity and technology. This event is providing social research
linked to policy on an issue that is recognised as critical by a majority of Australians. UTS
thanks the following for their generous support of the World Wide Views Event:

  

Platinum Sponsor:

    
    -  PricewaterhouseCoopers   

  

Supporting sponsors:

    
    -  National Australia Bank   
    -  World Wide Fund for Nature (WWF)   
    -  Victorian Department of Sustainability and Environment (DSE)   

  

Read statements of support  from our sponsors, as well as letters of endorsement from
politicians.

  

With thanks to the following:

    
    -  AGL Energy Limited, for providing participant travel offsets   
    -  Novotel Darling Harbour  
    -  Ibis King Street Wharf  
    -  Auspoll  
    -  Rod Quantock  
    -  The Ultimate Florist – Sydney Institute      of TAFE   
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http://www.uts.edu.au
http://www.pwc.com.au/
http://www.nab.com.au/
http://www.wwf.org.au/
http://www.dse.vic.gov.au/dse/index.htm
about-wwviews/endorsement
http://www.wwviews.org.au/the-event/sustainability


Sponsors

And thanks to the following organizations for supporting facilitators in their attendance:

    
    -   Allen Consulting Group  
    -   Auspoll  
    -   Bankstown City Council  
    -   Lake Macquarie City Council   
    -   Melbourne Sustainable Society Institute   
    -  The Macarthur Business Enterprise Centre Symmetry Sustainable Business Program   
    -   Nature Conservation Council of NSW  
    -   North Sydney Council  
    -   Rethink Australia  
    -   Star Monde Communications  
    -   Stormlight Consulting and Carbon Systems Australia  
    -   Social Enterprise Commitment   
    -   Tre Sorelle (3 Sisters) Trading  
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